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Based on more than 15 years of experience in nonprofit communications and 15,000+ hours
spent utilizing social and mobile media, Social Media for Social Good: A How-To Guide for
Nonprofits is a comprehensive 256-page hardcover book packed with more than 100 best
practices covering Web 1.0, Web 2.0, and Web 3.0 nonprofit communications and fundraising.
From building your e-newsletter list to finding your "Twitter voice" to launching a mobile website
and texting campaign on a small budget, this guide presents a step-by-step strategic plan for
launching and maintaining successful social media and mobile marketing campaigns.

From the PublisherHeather Mansfield is the creator and principal blogger at Nonprofit Tech 2.0
(www.nonprofitorgsblog.org) and its many related resources about social media and mobile
technology. She has more than 500,000 online followers, fans, and friends on Twitter, Facebook,
LinkedIn, Flickr, YouTube, and Foursquare, and has presented more than 500 social media
webinars and training to nonprofits worldwide.From the Back Cover"For over 10 years Heather
has been my primary reference point and mentor for all things pertaining to online community
management and social networking for nonprofits. If I want to find out who is doing social media
correctly, I always look to Heather's blog and tweets. All of us here at TechSoup deeply respect,
value, and recommend her work."- Susan Tenby, Director, Online Community and Social Media,
TechSoup.org"In a world that seems to be overpopulated with social media experts, Heather is
the real thing. Her passion and intuition have made her an invaluable resource to the nonprofit
community and she makes social media accessible regardless of position or involvement. Over
the years she has been instrumental in my understanding of the sector and continues to impress
me with her knowledge and ability to communicate best practices."- Danielle Brigida, Digital
Marketing Manager, National Wildlife Federation"Heather is great. She has been a real change
maker for Safe Kids. She presented a social media training to our affiliates at our annual
conference in 2008 and as one of the most popular sessions, our affiliates are still talking about
it - 60% of which now actively use social media. Whenever we have a question about social
media we always return to Heather's blog Nonprofit Tech 2.0 for advice, and no doubt we will be
regularly using her book too."- Line Storgaard-Conley, Director of Interactive Services, Safe Kids
USA/Safe Kids Worldwide"Heather practices what she preaches: she is passionate about social
media, and a friendly and generous member of the nonprofit community. When I want to know
what my organization should be doing, I first turn to Heather's blog and LinkedIn Group."- Erica
Burman, Director of Communications, National Peace Corps Association"We use something
we've learned from Heather almost daily. Her relentless research is only superseded by her
passion to see nonprofits succeed. Social media is a critical tool we use to help gain support for
our military families and wounded warriors, and because they deserve our best efforts, this book



will be within reach on all our desks."- Susan Miller, Director of Online Communications,
Operation HomefrontAbout the AuthorHeather Mansfield is the creator and principal blogger at
Nonprofit Tech 2.0 (www.nonprofitorgsblog.org) and its many related resources about social
media and mobile technology. She has more than 500,000 online followers, fans, and friends on
Twitter, Facebook, LinkedIn, Flickr, YouTube, and Foursquare, and has presented more than 500
social media webinars and training to nonprofits worldwide.Read more
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Cristina Deptula, “Good book, decent advice. This book deserves a fair number of stars just for
one thing: it finally got our nonprofit magazine, Synchronized Chaos, to stop sending
announcements by cc'ing people in emails and to invest in Constant Contact. This made us a
whole lot more professional and is much easier to deal with.Overall easy-to-read, specific, good
advice...much of it geared to someone who has a whole workday dedicated to managing various
online publicity outlets for just one organization (which is likely the target audience.) I'm a
publicist working with multiple books and groups, so have been passing on these suggestions to
others.”

Bill G, “Social Good is good.. I found ths book to be VERY useful. As a small NGO I have no
staff. This book fills me in as if I had a 3 or 4 person team. When I go out for help I feel like I
know what I am talking about. Whether paid or volunteer help I get much better results. I bought
a second copy as a gift for a friend who also has an NGO. He seems to like it even more than I
do.For me I call this just in time publishing, what I needed just when I needed it.”

Marla, “Wonderful book for nonprofits. Heather Mansfield does a great job breaking down all the
social media components for nonprofits to be successful. I have worked in the nonprofit field for
many years and I am finding this book as a fantastic resource. I'm constantly referring back to
different sections and will have multiple marketing staff read the book. I also attended one of
Heather's webinars and it was informative I had to purchase her book. Anyone working in the
nonprofit world would benefit from this book, even small businesses would benefit from the
advice. This will be a well thumbed through book with lots of highlights.”

BKOregon, “great how to introduction to social marketing. Well written, with good summary lists
of actions and best practices examples at the back of each chapter. Specific how-to's were very
helpful. With social media changing at the speed of light, some of the specifics are already out of
date, but I would look beyond that, and recommend this text as a good basis to understand the
best practices in social media”

2FarNorCal, “Wonderful Resource for NPOs!. This is a TERRIFIC resource for NPOs worldwide.
It is chock-full of proven methods of increasing visibility of your NPO. The tips and 'examples of
excellence' are well-researched and timely. My advice is to buy this book and refer to it time and
time again when planning your social media strategy. Heather Mansfield has hit this one out of
the park! Thanks for producing such a rich and fact-filled source for nonprofits everywhere. --JB”

Dona McKenzie, “Incredibly useful book. This book is worthwhile for anyone setting up a social
media strategy. It does not just apply to non profit organizations. Heather Mansfield provides a
step-by-step guide to best practices and implementation of social media strategies. The book is



clear, straightforward, and even gives cost estimates and recommends what channels are
appropriate for what type of organization. I highly recommend this book!”

Char, “Social Media For Social Good. I am not completely done reading this book however it is
full of valuable information and gives a lot of insight on how to use social media to market your
nonprofit.”

Jerry Brown, “Excellent. Provides good advice at strategic and tactial levels.. This is one of the
best, perhaps THE best, book on social media I've read. Heather Mansfield's advice on social
media strategy is excellent. And she provides practical advice on how to do the things she
recommends. While the book is targeted specifically to nonprofits, it's useful for people who are
not in the nonprofit world. I consider this book a great investment.”

Velo Mitrovich, “Excellent book. This proved invaluable as I was creating for my work its
communication strategy. It gives excellent, practical advice. In my bibliography I listed nearly 20
books, this is the one I used the most.”

Steve Ntambwe, “Parfait. L'article correspondit à la description et était neuf + Livraison rapide.
Je suis entièrement satisfait et j'ai aimé mon expérience d'achat sur Amazon.”

The book by Heather Mansfield has a rating of  5 out of 4.2. 54 people have provided feedback.
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